


Mastering Meta Advertising
Strategies, Scaling

& Successful Campaigns

PART 3  



PROMOTE 
YOUR INSTAGRAM 

PAGE!



Name
User Name
Profile Picture
Bio
Link in Bio
Contact Button
Highlights 
Visual Consistency
Diverse content
Commercial content

PROFILE ESSENTIALS



HIGH PERFORMING 
AD CAMPAIGNS



WHAT IS THE DIFFERENCE
BETWEEN:

WHEN RUNNING ADS?



WHAT’S
YOUR
CAMPAIGN
OBJECTIVE?



HOW TO 
OPTIMIZE TARGETING? 

with: 
$30 DAILY BUDGET 

IN LEBANON



HOW TO MANAGE 
THE BUDGET EFFECTIVELY? 

NEW
BUSINESSES

ESTABLISHED
BUSINESSES

70% Profile Visit (awareness)
30% Message Campaign

30% Profile Visit (awareness)
70% Message Campaign



HOW TO CHOOSE 
THE RIGHT 

TARGET AUDIENCE?

*Don't go too broad with interests.



Too Broad Direct Indirect



METRICS
Estimated Reach in Lebanon

with a $10 Budget:

Profile Visits: 4,5k - 10k
Messages: 3k - 7k

Note: These are estimates and actual results may vary based on factors like ad
creative, targeting optimization, and competition.



WHEN CAN I START 
ANALYZING CAMPAIGN 

PERFORMANCE?

*after running it for at least 48 hours.



ACCURATE METHOD 
TO ANALYZE
CAMPAIGN
PERFORMANCE

Download Meta 
Ads Manager
On Your Phone



YOU CAN CHECK
ACTIVE CAMPAIGNS
WITHIN THE APP



Message CampaignProfile Visit 



YOUR CAMPAIGN PERFORMS
WELL IN THE FIRST 5 DAYS

THEN DECLINES?

*What actions should you take



HOW TO SCALE 
SUCCESSFUL CAMPAIGN

*Gradually increase your budget by 20% 
every 24 hours for optimal campaign growth.



NO RESULTS?
How to Fix Underperforming Campaigns



My budget bestween $20 - $50 Per day

AS A BUSINESS OWNER 
SHOULD I MANAGE AD CAMPAIGNS

ALONE OR WITH AN AGENCY?



THE DEALMAKER 
OR  DEAL                              BREAKER

Customer Care 
Impact on Sales



HIGH INQUIRIES
 LOW SALES 

Let’s Fix That!



THE BIGGEST MISTAKE MOST NEW
E-COMMERCE BUSINESSES MAKE

*Prioritizing physical assets over
a strong advertising budget



IS OFFLINE ADVERTISING
RECOMMENDED?



THANK YOU
FOR ATTENDING!


