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ABOUT ME
Masters in molecular diagnostics and bio-health engineering.
Meta Ambassador 
Present - MBA in digital marketing 
4 years of creating content 



MASTERING
CONTENT CREATION



SETTING CLEAR GOALS:
Define specif ic ,  measurable,  achievable,  relevant ,  and t ime-bound
(SMART) goals for your content strategy.
Al ign content goals with overal l  business objectives to ensure
consistency and focus.



UNDERSTANDING
YOUR AUDIENCE

 Identify your target audience's interests ,
preferences,  and main points.

 Use analytics tools to gain insights into
audience behavior and engagement patterns.



DEVELOPING
A CONTENT
STRATEGY

Create a content calendar to plan
and schedule content in advance.

Determine the types of content
that resonate most with your
audience.

Establ ish a consistent posting
frequency to maintain audience
engagement.

CONTENT
STRATEGY



QUALITY
OVER QUANTITY

Focus on creating high-
qual ity content that
provides value to your
audience.

Prior it ize original ity ,
accuracy,  and relevance to
bui ld trust and credibi l ity .

QUALITY

QUANTITY



UTILIZING THE RIGHT TOOLS
AND THE RIGHT RESOURCES

Use content creation
tools (Canva, Adobe

Premiere, Inshot,
Picsart, Capcut..) for

design and production



UNLEASH  YOUR  ORIG INAL I TY
AND  GROW YOUR  SOCIAL  MED IA

PRESENCE



AUTHENTICITY IS KEY
 Share personal stories and experiences to connect
with your audience on a deeper level.

Maintain a genuine and transparent approach to build
trust and loyalty.



CONSISTENCY
IN BRANDING

Develop a unique voice and
style that ref lects your
brand’s personal ity .

 Ensure consistency in
visual  elements,  tone,  and
messaging across al l
platforms.



ENGAGEMENT
AND INTERACTION

 Actively engage with your
audience by responding to
comments,  messages,  and
mentions.

 Encourage user-generated
content and share it  to foster a
sense of community.



MUST DO FOR
MORE ENGAGMENT

Stay updated with current
trends relevant to your
niche.

 Part icipate in trending
conversations and
chal lenges to increase
visibi l i ty .

 Col laborate with
inf luencers and brands
that al ign with your
values and audience.

Host joint events,
takeovers to reach a
wider audience.

HOP ON TRENDS COLLABORATIONS
& PARTNERSHIPS



CREAT ING  ORGANIC  V IRAL
CONTENT  THAT  CAPT IVATES



UNDERSTANDING
VIRALITY

Identify the key elements that make content
shareable and engaging (emotional  appeal ,
relatabi l ity ,  humor,  etc.) .

Study successful  viral  campaigns to understand
what worked and why.



CRAFTING
A COMPELLING
STORY

Focus on storytel l ing techniques
that bring up emotions and
connect with the audience.

 Use a clear structure (beginning,
middle,  end) to create a cohesive
narrative.



VISUAL APPEAL
Invest in high-qual ity visuals ,
including images,  videos,  and
graphics.

 Use eye-catching thumbnai ls
and headl ines to capture
attention.



 ENCOURAGING
SOCIAL SHARING

Include clear cal ls-to-action (CTAs) encouraging viewers to
l ike,  comment,  and share.

 Make sharing easy by providing share buttons and l inks.

Use Instagram Trendy Stickers ,  Music Icons for Interactions.  



TIMING AND FREQUENCY

 Post content at optimal
t imes when your
audience is most active.

 Maintain a balance
between frequent posting
and content qual ity to
avoid audience fatigue.



RESEARCH AND
BRAINSTORMING

 Conduct in-depth research to
gather ideas and inspiration.

 Brainstorm with your team to
generate unique content ideas
that stand out/ i f  you don’t have a
team ,  ask people,  your family
members and close fr iends their
opinion and let them give you
comments.



ORIGINALITY
AND CREATIVITY

Focus on producing original
content that offers a fresh
perspective.

Experiment with different
formats and styles to keep
the content engaging.



AUDIENCE-CENTRIC
APPROACH

Priorit ize content that addresses your audience's needs,
interests ,  and pain points.

 Use audience feedback to ref ine and improve your content.



MEASUREMENT
AND IMPROVEMENT

Track content performance using
analytics tools to measure
engagement and reach.

Continuously analyze data to
identify what works and make
necessary adjustments.



Yara Bou Monsef

"DO WHAT YOU WANT, BUT BE YOURSELF
WHILE DOING IT! THAT'S WHAT MAKES

YOU SPECIAL."

THANKS FOR ATTENDING


